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1. Basics of Marketing Management.

1.1 Evolution, Need and Scope of Marketing.
1.2 Marketing Decisions.

1.3 Marketing tools and concepts / philosophies with focus on marketing concept ,
customer concept and societal marketing concept.

2. Customer Satisfaction, Value and Retention.

2.1 Customer Value and Satisfaction.
2.2 Delivering Customer Value and Satisfaction.
2.3 Attracting and Retaining Customers.

3. Pricing Strateqies.
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3.1 Setting the price.
3.2 Adopting the price.
3.3 Initiating and responding to price changes.

Societal, Ethical and Customer issue.

4.1 Social Responsibility and Ethics.
4.2 Consumerism.

Managing integrated marketing Communication.

5.1 Developing effective communications.
5.2 Deciding on the effective communications mix.
5.3 Managing and coordinating integrated marketing communications.

Sales Promotion

6.1 Purpose of sales promotion.
6.2 Major decision in sales promotion.

Public Relations.

7.1 Marketing Public Relation.
7.2 Major decisions in Marketing PR
7.3 Advertising and its importance.

7.4 Advertising and promotions budget.
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