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QY Sifger QA (General Mental Ability Test) Q% 37%)
2.1 Verbal reasoning such as series, analogy, classification, coding-decoding,

insert the missing character, common property, matrices, direction and
distance sense test, ranking order, assertion and reason, induction, deduction,
logical reasoning and analytical ability. (5 x 1 =5 Marks)
2.2 Non-verbal reasoning such as series, analogy, classification, Venn diagrams,
matrices, construction of squares and triangles, and figure formation and
analysis, water images, mirror images, embedded figures. (5 x 1 =5 Marks)
2.3 Quantitative aptitude such as arithmetical reasoning/operation, percentage,
fraction, decimal, ratio, average, loss, profit, date/calendar, time and work,
data interpretation - charts, graphs, tables, data sufficiency. (5x1=5 Marks)

English Language Competence Test (10 Marks)
3.1 Comprehension: Questions will be asked based on the passage about

200-250 words given. The questions will try to accommodate the following

areas:

- Fact finding, Inferential, Core theme, True/false identification, Issues
raised and Language based (4 x 1 =4 Marks)

3.2 Vocabulary: Questions will be asked to assess their grasp on the English
language vocabulary. The questions will be of the following nature:

- Meaning of the words (literal /figurative/contextual), Single word for

expressions, Synonyms/antonyms, Derivatives and

Homonyms/homophones (3 x 1 =3 Marks)

3.3 Syntactic ability: Questions will be asked to assess the syntactic ability
of the candidates. The questions will be based on the following categories:

- Agreement, Tense aspect, Parallel structures, Clauses, Modifier,
Conditionals, Phrasal expressions, Shifts (tense, number, person),
Transformations, Varieties, Prepositions/conjunctions and Parts of speech

(3 x 1 =3 Marks)
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Information Technology (IT) in office management
3.2.1 Basic knowledge of IT
3.2.2Role of IT in employee and organizational performance
Use of IT in Nepal Telecom HRM and accounting system




aurer efawA
HTFHAER, T2 § (TIMET G, TITHT TE)

TETAF ATIR STFEEwd Ugeh! Gl adT AT-aRe: TaaiiIareass TieTent UIgasha

e o=
qUe (&) : AP 4O

Concepts of Marketing Management

1.1 Understanding Marketing and Marketing Management
1.2 Scope of Marketing

1.3  Marketing Decisions

1.4 Service marketing

Marketing Environment
2.1 Internal Environment
2.2  External Environment (Micro & Macro environment)

Customer Satisfaction and Retention

3.1 Importance of Customer satisfaction and retention in telecom market of
Nepal

3.2 Ways of Delivering Customer Satisfaction

3.3 Attracting and Retaining Customers
3.4  Customer Touch point

Marketing Strategies

4.1  Marketing Strategic planning

4.2 Pricing Policies and Strategies

4.3  Product life cycle and Marketing Strategies

4.4 Developing and communicating a Positional Stratergy

Sales & Distribution Management

5.1 Concept and types of sales management

5.2  Effectiveness of Sales Management

5.3 Distribution channel design and management with respect to Telecom
Industry
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Marketing Information System and Research
1.1  Concept of Marketing Information System
1.2 Marketing Intelligence System

1.3 Marketing Research
1.4 Marketing Decision Support
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Societal, Ethical and Customer Issue.

2.1  Societal Responsibility

2.2 Values and Ethics in Marketing

2.3 Consumerism with Special Reference to Nepal

Market Segmentation

3.1 Concept of Market Segmentation

3.2 Levels of Market Segmentation

3.3 Importance of Market segmentation for Nepal Telecom
3.4 Changing Market scenario as public entity in Nepal

Promotion

4.1  Concept and tools of Marketing Promotion
4.2  Role of Advertising

4.3  Developing the Marketing Programme

4.3  Digital Marketing

Dealing with the Competitions

5.1 Competitive Advantage
5.2  Telecom Market and competition in Nepal
5.3 Identification,analysis and response to competition



