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2  9HEHEg Eﬁm TAET (General Reasoning Test) -4 AF

2.1 Verbal Reasoning : Series, Analogy, Classification, Coding-decoding, Direction
and Distance Sense Test, Ranking Order, Logical Reasoning, Statement and
Conclusion, Assertion and Reason - (5 x 1 =5 Marks)

2.2 Non-verbal Reasoning : Series, Analogy, Classification, Venn Diagrams, Figure
Matrix/Pattern, Embedded Figures Construction of Squares and Triangles, Figure
Formation and Analysis, Water and Mirror Images, - (5 x 1 =5 Marks)

2.3 Quantitative Aptitude: Arithmetical Reasoning/Operation, Percentage, Fraction,
Average, Ratio and Proportion, Profit and Loss, Date and Calendar, Time and
Work, Data Interpretation and Data Sufficiency. - (5%1=5 Marks)

3  English Language Competence Test - 10 Marks

3.1 Comprehension: Questions will be Asked Based on the Passage About 200-250
Words given. The Questions will Try to Accommodate the Following Areas:
Fact Finding, Inferential, Core Theme, True/False Identification, Issues Raised
and Language Based - (4 x 1 = 4 Marks)

3.2 Vocabulary: Questions will be asked to assess their Grasps on the English
Language Vocabulary. The Questions will be of the Following Nature:
Meaning of the Words, Single word for Expressions, Synonyms/Antonyms,
Derivatives and Homonyms/Homophones - (3 x 1 = 3 Marks)

3.3 Syntactic Ability: Questions will be asked to assess the Syntactic Ability of the
Candidates. The Questions will be Based on the following Categories:
Agreement, Tense aspect, Parallel Structures, Clauses, Modifier, Conditionals,
Phrasal Expressions, Shifts (Tense, Number, Person), Transformations, Varieties,
Prepositions/Conjunctions and Parts of Speech. - (3 x 1 =3 Marks)
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(2*5 Marks+ 4*10 Marks = 50 Marks)

1. Concepts of Marketing Management
1.1. Understanding Marketing and Marketing Management
1.2. Scope of Marketing
1.3. Service Marketing
1.4. Marketing Decisions

2. Marketing Environment
2.1. Internal Environment

2.2. External Environment (Micro & Macro Environment)

3. Customer Satisfaction and Retention

3.1. Importance of Customer Satisfaction and Retention in Telecom Market of Nepal

3.2. Ways of Delivering Customer Satisfaction
3.3. Attracting and Retaining Customers
3.4. Customer Touch point

4. Marketing Strategies
4.1. Marketing Strategic Planning
4.2. Pricing Policies and Strategies
4.3. Product Life Cycle and Marketing Strategies
4.4. Developing and Communicating a Positional Strategy

5. Sales & Distribution Management
5.1 Concept and types of sales management
5.2 Effectiveness of Sales Management

5.3 Distribution channel design and management with respect to Telecom Industry

THE (@) : 10 A
(2*5 Marks+ 4*10 Marks = 50 Marks)

6. Marketing Information System and Research
6.1 Concept of Marketing Information System
6.2 Marketing Intelligence System
6.3 Marketing Research
6.4 Marketing Decision Support System
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Societal, Ethical and Customer Issue

7.1 Societal Responsibility

7.2 Values and Ethics in Marketing

7.3 Consumerism with Special Reference to Nepal

Market Segmentation

8.1 Concept of Market Segmentation

8.2 Levels of Market Segmentation

8.3 Importance of Market Segmentation for Nepal Telecom
8.4 Changing Market Scenario as Public Entity in Nepal

Marketing Promotion
9.1 Concept and tools of Marketing Promotion

9.2 Role of Advertising
9.3 Developing the Marketing Program
9.4 Digital Marketing

Dealing with the Competitions
10.1 Competitive Advantage

10.2 Telecom Market and competition in Nepal
10.3 Identification, Analysis and Response to Competition
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